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REVENUE (in € millions)

Year to 31 December 2007 1,737

Year to 31 December 2006 1,364

+27%
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GROSS PROFIT (in € millions)

Year to 31 December 2007 764

Year to 31 December 2006 579

+32%
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OPERATING PROFIT (in € millions)

Year to 31 December 2007 428

Year to 31 December 2006 340

+26%

0

70

140

210

280

350

2003 2004 2005 2006 2007

NET PROFIT (in € millions)

Year to 31 December 2007 317

Year to 31 December 2006 222

+43%
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EPS FULLY DILUTED (in €)

Year to 31 December 2007 2.66

Year to 31 December 2006 1.90

+40%
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TOTAL ASSETS (in € millions)

Year to 31 December 2007 1,970

Year to 31 December 2006 903

+118%
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EQUITY (in € millions)

Year to 31 December 2007 1,352

Year to 31 December 2006 551

+146%
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CASH FROM OPERATIONS (in € millions)

Year to 31 December 2007 535

Year to 31 December 2006 392

+37%



> Car navigation fulfills a real and fundamental need.

> TomTom has made car navigation attractive, easy, available and
affordable.

> Research shows that our products save time, reduce mileage, ease the
driver’s workload, reduce stress and enhance safety.

> Tests confirm our award-winning portfolio of products to be preferred
over others and our brand to be the most trusted in the category.

> As a result, TomTom is the world’s largest personal navigation
company, and we make the daily life of millions of people just that little 
bit easier.
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AVERAGE NUMBER OF EMPLOYEES

Year to 31 December 2007 1,078

Year to 31 December 2006 627

# PNDs (000s)

Year to 31 December 2007 9,574

Year to 31 December 2006 4,687
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NEW MARKETS, NEW OPPORTUNITIES

IN A WORLD OF CHANGE WE REMAIN FOCUSED
ON OUR OWN CLEAR VISION FOR THE FUTURE.

OUR ABILITY TO SEE, UNDERSTAND AND
ANTICIPATE CHANGE UNDERLIES OUR 
COMMITMENT TO DEVELOP NEW SOLUTIONS,
BRING VALUE TO OUR CUSTOMERS AND
ACCESS NEW MARKETS.

THIS ABILITY AND COMMITMENT ARE AT 
THE HEART OF OUR CONTINUED SUCCESS,
ENABLING US TO BUILD VALUE FOR ALL OUR
STAKEHOLDERS – SHAREHOLDERS, CUSTOMERS,
EMPLOYEES, BUSINESS PARTNERS AND THE
WIDER COMMUNITIES IN WHICH WE WORK 
AND LIVE. 

>



FORWARD-LOOKING STATEMENTS/IMPORTANT NOTICE

This document contains certain forward-looking statements with respect to the financial condition, results of operations
and business of TomTom and certain of the plans and objectives of TomTom with respect to these items. By their nature,
forward-looking statements involve risk and uncertainty because they relate to events and depend on circumstances that
will occur in the future. Actual results may differ materially from those expressed in these forward-looking statements,
and you should not place undue reliance on them. We have based these forward-looking statements on our current
expectations and projections about future events, including numerous assumptions regarding our present and future
business strategies, operations and the environment in which we will operate in the future. There are a number of
factors that could cause actual results and developments to differ materially from those expressed or implied by these
forward-looking statements. These factors include, but are not limited to, levels of customer spending in major
economies, changes in consumer tastes and preferences, changes in law, the performance of the financial markets, the
levels of marketing and promotional expenditures by TomTom and its competitors, raw materials and employee costs,
changes in exchange and interest rates (in particular changes in the US dollar and GB pound versus the euro can
materially affect results), changes in tax rates, future business combinations, acquisitions or disposals, the rate of
technological changes, political and military developments in countries where TomTom operates and the risk of a
downturn in the market. 

Statements regarding market share, including TomTom’s competitive position, contained in this document are based on
outside sources such as specialised research institutes, industry and dealer panels in combination with management
estimates. Where full-year information regarding 2007 is not yet available to TomTom, those statements may also be
based on estimates and projections prepared by outside sources or management. Market shares are based on sales in
units unless otherwise stated. 

The forward-looking statements contained refer only to the date on which they are made, and we do not undertake 
any obligation to update any forward-looking statement to reflect events or circumstances after the date of this 
annual report.
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2007 HIGHLIGHTS

“WE ARE PROUD AT TOMTOM
OF THE LEADING ROLE WE
HAVE PLAYED IN
ESTABLISHING THE
SATELLITE NAVIGATION
MARKET AND CONTINUE TO
PLAY IN ITS DEVELOPMENT.”
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The number of PNDs sold
by TomTom grew by 104% 
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Revenue from US activities
increased by more than 150% 

80%

4%

16%

1.7
billion

FULL YEAR REVENUE

9.5
million units

THE US MARKET 
GREW BY 280%

44%
GROSS MARGIN

15
million units

THE EUROPEAN MARKET 
GREW BY 72%

25%
OPERATING MARGIN

57%
TOTAL SHAREHOLDER RETURN
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+40%
INCREASE DILUTED EPS

> 14.02 – Independent research shows that satellite navigation has a positive effect 
on driving and traffic safety

> 09.05 – TomTom sells its 10 millionth satellite navigation device

> 05.06 – Unique new map improvement technology TomTom Map Share™ announced

> 23.07 – TomTom announces intention to acquire Tele Atlas

> 11.09 – TomTom to deliver world’s first embedded portable navigation device at Toyota

> 12.11 – TomTom HD Traffic™ goes live and sets new standard in traffic information




